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Amsterdam, 19 June 2006

Hugely successful Rembrandt-Caravaggio concludes

The hugely successful Rembrandt-Caravaggio exhibition, organised by the Rijksmuseum and the Van Gogh Museum, concluded on 18 June at the Van Gogh Museum. In all, over 400,000 visitors saw the exhibition. It makes the show one of the best attended presentations at the Rijksmuseum and the Van Gogh Museum. To enable as many people as possible to see the exhibition in the final weekend the museum stayed open until 22.00. No less than 10,000 people visited the museum on that weekend.
The exhibition

Rembrandt-Caravaggio was a unique joint project by the Rijksmuseum and Van Gogh Museum marking the 400th anniversary of Rembrandt’s birth. This remarkable show juxtaposing the two geniuses of Baroque art, Rembrandt van Rijn and his Italian counterpart Caravaggio, appeared at the Van Gogh Museum from 24 February to 18 June 2006. Main sponsor of the exhibition was Rabobank. The bank’s sponsorship of Rembrandt-Caravaggio forms part of a long-term partnership between Rabobank and Van Gogh Museum.

Rembrandt-Caravaggio in the press

“Rembrandt-Caravaggio inspires. This is an ode to painting.”

NRC Handelsblad – 9 March 2006

“The show is at once a theatrical knockout, an elegantly cohesive argument, and deeply scholarly.”

The Financial Times – 24 February 2006
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